
  

 

 

 

 

On February 26, 2021, the Agreement issuing the Code of Ethics on Electronic Commerce was published in 

the Official Journal of the Federation.  

The purpose of this Code is to establish the values and principles that every supplier must observe in e-

commerce-related activities, to respect consumer rights, promote a culture of responsible consumption, 

ethical and responsible digital advertising, and the protection of vulnerable groups and self-regulation.  

The Code sets the minimum standards for commercial activities carried out in digital electronic media, as 

well as compliance verification mechanisms. It is a voluntary instrument for both individuals and 

corporations who offer, distribute, sell, lease or grant the use or enjoyment of goods products and services, 

in transactions, carried out through the use of digital electronic means in the national territory.  

In addition, if the Code is adopted, its compliance will be mandatory and has binding effects on the supplier, 

so the supplier undertakes to respect that all its e-commerce activities comply with the principles set out in 

this Code. Companies that already have a code of ethics in this field will be able to express their knowledge 

of this code and take it as a reference to match or expand it. 

The Code provide a commitment of collaboration with enforcement authorities and with the consumers for 

the offered services, to make available to consumers a minimum of information and mechanisms for the 

return, replacement or exchange of goods, products, or services, among others.  

Digital Advertising must be truthful, verifiable, clear, and free of descriptions that induce or may mislead or 

mislead by misleading or abusive. Regarding data protection, the Code reiterates respect for the right that 

every person has to the protection of his/her personal data, access, rectification and cancellation thereof 

and to express his opposition. It becomes clear the duty to have a Privacy Notice, resulting in providers 

having to include in their platform or virtual store, and throughout the purchase process, warning legends 

for minors and adolescents to refrain from providing their personal data, without the authorization of their 

parents or guardians, so that the purchase is made directly by the latter. The provider undertakes to identify 

content intended for adults only, shall not directly encourage children and adolescents to purchase a good, 
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product or service, taking advantage of their inexperience or credulity, or to persuade their parents or 

guardians, or parents or guardians of third parties, to purchase the products or services concerned. 

With the Code, suppliers commit to the protection of the rights of the elderly, children and adolescents, 

persons with disabilities and indigenous people, as well as others subject to discrimination. 

Virtual stores and e-commerce platforms are encouraged to implement their own mechanisms to resolve 

consumer disputes through alternative means of conflict resolution.  

Adherence to the Code 

Suppliers that opt to adhere to the Code must complete an application form and send it Code proposal to 

the authorities through PROFECO´s official website. 

 

For any additional information, do not hesitate to contact our expert team, who can be of assistance:  

 

 

Contact us: 

 

 

 

+52 (55) 5201 7400 

For more information, visit: 

                                                                              

 

 

Gabriel Calvillo 

Counsel | gcalvillo@macf.com.mx  
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